
Website SEO 
& Promotion

Once your website is live search engines (Google) will start to visit your site and index it 
to rank in Search Engine Results Page (SERP). It will take time for Google to start ranking 
a new website and generate traffic organically. We recommend implementing a mix of 
marketing strategies to promote and drive traffic to your website. 

Search Engine 
Optimisation (SEO) 
Defined by Google as 
the process of making 
your site better for search 
engines.

Terms to know

Organic Search Traffic 
Refers to the visitors that 
land on your website as a 
result of unpaid (‘organic’) 
search results.

SEO Keywords 
The words and phrases that 
searchers enter into search 
engines, they are also called 
‘search queries’.

Search Engine 
Results Page (SERP) 
The pages displayed 
by search engines in 
response to a query 
by a user.

Google’s algorithm is based on numerous factors including: 
quality of content, age of site, users country & location, usability 
of webpages, context and settings, etc, and the algorithm 
is constantly changing. For more information from Google 
about how search works: https://www.google.com/search/
howsearchworks/crawling-indexing

How does Google 
search work?

Google Analytics is a web analytics service that tracks and 
reports website traffic. Google Analytics tracking code has 
been installed on your website. If you wish to access this you 
will need to forward us your gmail address. To setup a gmail 
account: https://www.google.com/gmail/about/

Google 
Analytics
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Types of website traffic & ways 
to generate traffic to your site

NOTE:  This is a guide only and by no means a definitive study of website SEO 
& promotion but rather a brief overview of traffic types and ideas that can be 
implemented to drive and build website traffic. Hopefully it starts the ideas 
flowing about traffic generation.

Direct Traffic
This is traffic whereby the domain name 
is directly entered into a web browser 
(eg. Chrome, Safari, Firefox). 
Ideas to generate Direct Traffic:
•  Promote your website and let your 

customers know what they can find on it
•  Ensure your web address is part of all 

your digital and print marketing

Organic Traffic
Traffic from search engine results  
that is earned, not paid.
Ideas to generate Organic Traffic:
•  Update your content Keep your website 

up to date with new content by creating 
engaging and valuable content for your 
audience. A blog on your website is a 
great way to add new content to your 
site.  

Paid Traffic
Traffic from search engine results  
that is the result of paid advertising  
via Google AdWords or another paid 
search platform.
•  Google Adwords campaigns. This is 

where Google places an advert for the 
website in the search engine results  
page (SERP) and you ‘pay per click’.   
It’s based on a search term eg ‘best local 

plumber’ and the competition for that 
search term, that is if your competition  
is also running an ad for the same search 
term (‘best local plumber’) how much they 
willing to pay for a higher positioning 
on the SERP. Learn more: https://ads.
google.com/intl/en_AU/home/

•  Google offers a $100 for your first 
campaign when you spend $75. 

Social Traffic
Traffic derived from a social media 
network, such as Facebook, Instagram, 
LinkedIn, Twitter, Pinterest.
Ideas to generate Social Traffic:
•  Create content with ‘call to actions’ 

that encourages visitation to your site 
eg: to find out more information about 
new products and offers; to redeem a 
discount via coupon code; read more 
about insights into your industry or 
business.

Referral Traffic
Traffic that occurs when a user finds 
your website through a source other 
than a search engine results or direct 
marketing. 
Ideas to generate Referral Traffic:
•  Guest blogs The opportunity to share 

content about your business on other 

relevant industry websites equals 
exposure to new audiences and traffic to 
your website    

•  Online reviews Trip Advisor, Yelp, Google 
Reviews, Product Review are a few 
examples of sites that have high traffic 
and can drive relevant referral traffic to 
your site   

•  Media coverage Mentions on online 
newspapers, magazines and press 
releases offer great exposure 

•  Industry bodies If you business is a 
member of a industry body, ensure 
your website is listed and linked on a 
members list 

•  Preferred supplier lists Ensure your 
website is listed and linked on company/
product manufacturer/distributor 
websites that you deal with as a 
recommended retailer/supplier/service 
provider

•  Online directories Get listed for your 
business type  

•  Email newsletter Set up a email 
newsletter promoting your news, 
specials, product info and services with 
clickable links back to you website.

•  Google My Business Sign up to Googles’ 
free Business Profile listing service that 
allows you to add and edit your business 
information https://www.google.com/
intl/en_au/business/    

Top tip
Good content is King &  
the King likes to be ‘fresh’
Google loves fresh content. Keep your site updated and give Google a reason to keep coming 
back and checking out if there is something new it may like to offer up in the SERP.

When writing website copy work out the keywords your customers would be using to search for 
your product or service and the  keywords you would like Google to rank your website highly 
for and use them naturally throughout your copy. We’re not talking about filling your website 
with lots of keywords that looks like a keyword soup, but rather well structured copy with good 
SEO rich content that is valued by your customer and search engines. That is content that has a 
purpose and answers a question for your customer. 
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